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Introduction
Art in All of Us (AiA) is a not for profit organization dedicated to promoting tolerance and cultural exchanges in scho-
ols using the universal language of Art. Our curriculum, art activities and exchanges promote cultural awareness 
by exploring topics like geography, art and global citizenship through interactive activities and games that foster 
creativity and curiosity.

2005-2010 has been a period of great achievement for Art in All of Us and for children around the globe. Since 2010, 
AiA has reached new schools, new children, and new countries and launched new programs. We have extended 
our core programs to more students each year, giving a greater number of individuals more insight into the world 
and offering them the unique opportunity to express their creativity. By 2010, the 30,000th child participated in our 
activities.

2010 was also the year where we proudly launched our World Art Tour program. Thousands of children came to visit 
our interactive exhibitions in Antwerp and Brussels. Thanks to a new customized curriculum, all visitors were able to 
learn, share and have fun at the same time.

2010 was also AiA’s first year receiving government subsidies. It helped facilitate the creation of our World Art Tour 
program and created new avenues for the expansion of AiA’s activities to Belgian schools and children.

In 2010 the world showcased solidarity with Haiti after its ravaging earthquake in January. Thousands of people rea-
ched out to Haiti in a wave of compassion, as Haitian children did not only urgently need water and food but were 
also in great need of being able to dream and draw – as any child would. Art in All of Us decided to organize several 
Art activities in Haiti to continue to stimulate creativity, connect the world’s children with this devastated nation, and 
maybe get a few more smiles out of the kids in and around Port-au-Prince. 

Today, the AiA database holds a unique collection of children’s artwork and photographs representing each and 
every one of the 192 UN member countries. This extensive database of art is not only a representation of the amazing 
impact our organization has had on the children we have worked with, but it is also a testament to the extraordinary 
work that hundreds of individuals have volunteered over the last five years. AiA has inspired children, and adults 
alike, and will continue to inspire many more. AiA also re-launched our Curriculum program in 2010 that uses this 
precious database of children’s artwork.

All of our achievements would not have been possible without strengthening our partnerships with local and global 
NGO’s like UNICEF, or without the continuous growth of our volunteer network.
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 A. The AiA programs 

Due to AiA’s well referenced website, extensive coverage in international media, global exhibitions, and our good 
reputation among schools, the Art in All of Us programs have continued to gain exposure internationally. Since our 
very first school activities in Guyana in 2005, AiA has been able to capitalize on its international experience to conti-
nuously develop its programs based on the feedback received from children and teachers all over the world. 

Our programs’ flexibility and easy customization have allowed us to deploy them to thousands of public and pri-
vate institutions and educational systems (schools, boarding schools, orphanages, child protection centers, etc.), 
gaining the program’s public acceptance in every member country of the United Nations.

Nb Children

Year WAB & AwA PPP TOTAL

2005 845 0

2006 4.256 180 4.436

2007 3.873 480 4.353

2008 8.458 570 9.076

2009 1.266 630 1.896

2010 9.697 696 10.393

TOTAL 28.785 2.556 31.341

Gaining acceptance from public authorities, receiving their authorization to pursue our activities in their schools, 
and most importantly gaining the children’s attention and having them actively participate in our activities can be 
explained by a globally shared interest in (artistic) expression, communication and intercultural exchanges.

Building on this common ground and on a strong belief in the ability of children to build a tolerant world has also 
supported AiA’s ability to attract hundreds of volunteers to its mission.

2010 was also AiA’s most successful year in terms of reaching participating children. More than 10,000 children par-
ticipated in AiA activities in 2010 alone.

Our three programs use art as a medium to gain knowledge of cultural similarities and differences and to teach to 
embrace “the other” with tolerance, understanding and curiosity.

Children Artwork collected from : 

Year Number of schools* Number of countries*

2005 15 14

2006 75 58

2007 101 68

2008 112 71

2009 37 24

2010 58 18

	 * all three AiA programs
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1. AiA Awareness Program (AwA) 

The awareness program is divided into 3 art-based subprograms, aiming at giving children insight into the outside 
world, bringing them closer to a global citizenship, by stimulating and reinforcing their natural interest for the unk-
nown and for foreign cultures. 

Those subprograms are the AiA Awareness Workshops given by AiA instructors, the AiA Awareness Curriculum pro-
gram given directly by school teachers, or AiA volunteers, and finally the AiA World Art Tour 

a. AiA Awareness workshops

The AiA Awareness Workshops offer children the opportunity to express their culture and country through paintings, 
poems and photography.  These activities are coupled with a photography game designed to allow the children to 
discover other people and countries.  This program helps introduce the children to exploring the fascinating diversity 
and similarities of our world.

In the first half of 2010, AiA resumed its AiA Awareness program in South-East Asia with several school visits in Malaysia 
and Indonesia. Additionally, in both countries, AiA prepared set up an Art Pen Pal solidarity chain for children in Haiti 
(see A.4). 

In the last week of our visit to the region, AiA was honoured with an invitation from SOS Children Village to celebrate 
their anniversary in Banda Aceh. Anthony Asael, founder of Art in All of Us organized Awareness Workshops with the 
children of the village as well as creative photography teaching with the adolescents of the SOS Youth Facility.

Asael explains: «It is always immensely satisfying to work with SOS Children Villages. I am always stunned by their 
fabulous work with the children all over the world. This region has been the most devastated by the Tsunami in 2004. 
Over 55% of the 260,000 inhabitants were killed. Today, the whole city has been reconstructed and simple daily life 
took over again. However sad memories remain, and Art is used constantly to give the children an opportunity to 
express themselves. I am happy to see how it has worked effectively in this region. AiA is proud to extend this work 
with its Awareness programs in Aceh province.»

In 2010 AiA instructors organized Awareness workshops in Belgium, Guatemala, Haiti, Indonesia, Luxembourg, and 
Malaysia.

  Impact on the children

	 • �Children are more sensitive to the outside world, their interest in learning about and curiosity for other countries 
and cultures is increased;

	 • Children think about their own cultural heritage (who am I, and where am I?)

	 • Children are introduced to the concept of global citizenship

	 • �Children’s creativity is enhanced and they become familiar with new means of expression such as creative 
photography;

	 • Children express themselves and exert their creativity;

	 • Children think, speak and express ideas about their culture and what it represents;
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b. AiA Awareness Curriculum

Based on children’s pieces of art made during Awareness Workshops around the world, the Awareness Curriculum 
aims at bringing countries and world cultures into classrooms, inviting children and teachers to travel around the 
world through children’s drawings, poems and photographs. 

Our extensive database of artwork including over 30,000 drawings and poems created by children is an exceptional 
resource for teaching. Hence, this program is about children showing their culture and country to other children 
through their art pieces. This program helps to immerse the children in the exploration of the fascinating diversity 
and similarities of our world.

  Objectives:

	 • A pedagogical child-friendly content. 

	 • A teacher-friendly content, flexible enough to accommodate different grades and the needs of teachers 

	 • �Increase the impact of the Awareness Workshops through an easily replicated Awareness Curriculum for tea-
chers to use directly

The program was re-launched in 2010, with the implementation of AiA Haiti Solidarity project (see A.4) and the 
launch of the World Art Tour (See A.1.c). With the help of our local Haitian partner Fondation Culture Creation, we 
were able to train local instructors, volunteers and artist. Today, an estimated 6,000 children have participated in 
our activities in Haiti.

AiA in Malaysia AiA in Banda 
Aceh, Indonesia

AiA in 
Luxembourg AiA in Guatemala
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c. AiA World Art Tour

After the launch in 2009 of our World Art Book, featuring each of the 192 UN member countries as seen through 
the eyes and rhymes of the children, AiA wanted to bring this rich content closer to its public in Belgium through a 
participatory exhibition.  

The result is a three dimensional testimony of the wonderful experiences that founders Anthony Asael and Stépha-
nie Rabemiafara have experienced in 192 countries. In the 2005-2009, 310 schools were visited, more than 25,000 
drawings and poems were collected, and 18,000 children participated,

Belgium, the home country of the founders of AiA, has the honor of welcoming the first exhibitions of Art in All of Us 
in Brussels and Antwerp at prestigious locations:

	 - Tour et Taxis (October 2010- December 2010)

	 - Antwerp Central Station (December 2010 – May 2011)

The AiA team put together a series of interactive and playful workshops aimed at entertaining children during their 
visit. The exhibition allows visitors to exchange a drawing made according to one of the subjects suggested by Art in 
All of Us (for example A Day in my life; Tolerance; How I go to School; The Games of my Country) with children from 
other countries. In return they receive a drawing of the same subject from another country.

Following the logic of AiA Awareness Curriculum (see A.1.b), we also created 10 different, and free of charge, gui-
ding kits for all visitors visiting the exhibition. This allows them to play, share and learn on each of the images of the 
exhibition:

	 - Family guide

	 - 3-6 years old before the visit guide

	 - 3-6 years old during the visit guide

	 - 3-6 years old after the visit guide

	 - 7-9 years old before the visit guide

	 - 7-9 years old during the visit guide

	 - 7-9 years old after the visit guide

	 - 10-13 years old before the visit guide

	 - 10-13 years old during the visit guide

	 - 10-13 years old after the visit guide

With the universal language of art as a medium, the goals of this exhibition is to encourage children and adults to 
raise questions about cultures, freedom of expression, traditions, and different lifestyles of people sometimes so close 
and at other times so different from our own. Thanks to the perspectives of the young citizens represented in this 
exhibition, we hope to contribute a comprehensive outlook between different cultures, generations and individuals, 
which – we’re convinced – can bring greater tolerance & intercultural comprehension among children and adults.
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Setting up 
the exhibition  

in Brussels

Advertising 
the exhibition 

in Brussels

  Visiting the exhibition in Brussels

Advertising 
the exhibition 

in Antwerp

Visiting 
the exhibition 

in Antwerp
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2. AiA Art Pen Pal Program (PPP)

Since its launch, the Art PPP has reached more than 2,500 children, connecting them to foreign cultures, and brin-
ging them closer to global citizenship. 

AiA has set-up a network of schools throughout the world and pairs schools on different continents to foster the 
exchange of student-created artwork that represents their daily life, their culture and their country.  This program 
brings an innovative barrier breaker to classical school twinning programs: Art.  Art helps the students break through 
the initial communication barriers that their different languages present.  Schools and teachers enrolled in the Art 
PPP have been developing their students’ curiosity, artistic expression, geographic knowledge, interests in other 
cultures, and even language skills.  

The highlight of the PPP in 2010 was the impressive multi-country participation in our Haiti project (see A.4)., which 
included schools in Guatemala, Malaysia, Serbia, Belgium, Chile, Uganda, Armenia, Thailand, Indonesia, USA, and 
Israel.

 Impact on the children

	 • Motivates the kids to think about their own culture, and share it with others;

	 • Inspires artistic creativity;

	 • �Encourages exchanges within a specified framework, allowing them to observe differences and similarities of 
children across countries and cultures. 

Thanks to the teachers’ increasing interest in raising and cultivating their students’ interest for other cultures, we 
receive new applications and new requests to become a part of the Art PPP almost daily. This success has been quite 
demanding on our volunteers in charge of monitoring and following-up on the exchanges.  They are always looking 
for new driven and creative volunteers to support this increasing network.

  The challenges faced by the ART PPP:

	 • �Many schools we visit are unfortunately unable to become a part of the Art PPP because of a lack of internet 
access. 

	 • �Length of one exchange averages three months: it takes approximately three months from the first email 
between the teachers in charge, to the sending and receiving of the ART Pen Pal school’s artwork.  Reducing 
this length will help keeping students motivated, and eager to learn.

	 • �The follow-up of an exchange requires fully driven, experienced and dedicated volunteers, fluent at least in 
English and one other language.  With the increased popularity of the program, our volunteer database has 
not been able to grow in proportion with that of our school database.

In 2010, through a partnership with Salesfore.com, AiA successfully installed the CRM Enterprise Edition of the com-
pany. This donation will assist AiA in managing its programs and enable more efficient management of the Art Pen 
Pal Program specifically. 

Nevertheless, thanks to their fantastic teachers, students have been able to creatively express themselves and ex-
change information regarding their country and their dreams, including a special focus on the 8 Millennium Goals 
of the Child Rights Convention.
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Some Artworks for 
Haiti project (see A.4): 

Thailand-Uganda 

In 2010 artwork was exchanged between Guatemala, Malaysia, Serbia, Belgium, Chile, Uganda, Armenia, Thailand, 
Indonesia, USA, Israel, South Korea, Haiti, Japan, Mexico, Rwanda, UK. Below are some examples of the artwork that 
was exchanged: 

Exchange 
Belgium-Korea

Exchange  
Uganda - USA

Students excited and curious as they 
receive and discover their Art Pen Pals’ 

package.

Exchange  
Japan-Mexico

Some Artworks for Haiti  
project (see A.4): USA-Armenia

Some Artworks for Haiti project (see A.4): 
Malaysia-Serbia-Indonesia

Displaying  
the artwork
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 3. AiA World Art Book Program (WAB)

The World Art Book, published in 2009 in French and English, is a tangible representation of all 192 UN member coun-
tries that AiA has succeeded in reaching.  Each country is presented through one drawing and one poem created 
by the students of the country, and one portrait photograph taken by an AiA photographer during his or her time 
there.  

The World Art Book is not an attempt to represent the reality of each country; it is instead a testimony to the power 
and importance of documenting the world’s cultures through the creative eyes of children.  Each page contains 
artistic expressions created by children on a day they were reached by our educators through an AiA workshop. 
Some depicted their daily life, others their family, their city or their village, but they all did their best to answer the 
same request: “Tell me about your country.”

This book is a unique and fantastic learning tool for children and adults alike. It allows you to plunge into the crea-
tions created by children of different socio-economical and geographical backgrounds: public and private schools 
in urban and rural environments, as well as orphanages and other child educational centers.  It invites you to take 
an emotional journey through the imagination of children around the world: to see how they  view their country and 
culture – expressed uniquely through their eyes. It shows, in a very beautiful way, the diversity and the similarities 
between the children of all the 192 UN member countries, from Afghanistan to Zimbabwe.

  Impact on the children:

	 • �Featured students and schools are very motivated and excited to be part of a unique World Art Book and to 
represent their country

	 • More than 18,000 children had the opportunity to express themselves and participate

	 • Readers and early explorers learn about children and countries

	 • Readers and early explorers are curious about the outside world and want to know more

	 • A unique and useful educational tool for schools, families and children of all ages

In 2010, more and more schools also used the book as a pedagogical tool. It was used for children’s libraries and also 
directly in the classroom.

The book is also an important fundraising tool to finance other AiA programs.

WAB book during AiA events in Netherlands and in Brussels (see also B.1).
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4. Haiti Solidarity Project

After the terrible earthquake of January 2010, thousands of people reached out to Haiti in a wave of solidarity. 

Haitian children not only urgently needed water and food but were also in great need of being able to dream and 
draw as any child would. Art in All of Us decided to organize several Art activities in Haiti to continue to stimulate 
creativity, connect the world’s children with this devastated nation, and maybe even get a few more smiles out of 
the kids in and around Port-au-Prince. 

First, AiA’s team reached out to their network of schools around the world and organized for several schools to send 
drawings and painting to Haiti and a show of solidarity. Art and photography were the language of communica-
tion, and the vehicle for sharing dreams, ideas, ambitions, and hopes. Schools from Guatemala, Malaysia, Serbia, 
Belgium, Chile, Uganda, Armenia, Thailand, Indonesia, USA, and Israel participated. 

AiA delivered several AiA Awareness Workshops and were able to reach 6,000 Haitian children in the four areas most 
affected by the earthquake. Founder Anthony Asael and local AiA volunteers facilitated the workshops in the last 
quarter of 2010. In collaboration with local partner Foundation Culture Creation d’Haiti, Anthony Asael also trained 
local educators, artists, and volunteers to continue AiA’s Awareness Workshops through 2011. During the sessions, 
the children were encouraged to express themselves through Art Therapy activities and also to create a dialog with 
other children around the world.

With Foundation Culture Création d’Haiti, four large exhibitions in the four most affected areas were produced with 
hundreds of pieces of art that were received from all over the world. Executive Director Colette Perodin says “No 
other organization has reached out to the children of Haiti with the unique methodology of using the art of children 
from around the globe, who have reached out to Haiti’s children, to build bonds and global connections. Art, as 
always, is being utilized as the universal language to build understanding, support and hope.” 

You will find selected pieces of art that were prepared by children of the world and Haitian children here below and 
on the following link: http://www.facebook.com/album.php?aid=209838&id=21265925352 

In the second phase of the project in 2011, Haitian children will send their own interpretations of solidarity in response 
to the hundreds of children that expressed their blessings to them.

Armenia:  
Masha Chibukchyan,  

8 years old

  Guatemala: 
Shelton  

4 years old

 Indonesia :  
Regine 

 8 years old

Serbia:  
Jovana Vujicic 

10 years old
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Malaysia:  
Swati  

9 years old

USA:   
John  

9 years old

Children  
of Haiti during AiA 

activities 

Children  
of Haiti during AiA 

activities 

Thailand:  
Pint  

12 years old

Drawing  
of Haiti

Children  
of Haiti during AiA 

activities 

AiA exhibition in Haiti with drawings from  
Children of the World and Haitian Children

Uganda:  
Michael  

10 years old

Drawing  
of Haiti

Children  
of Haiti during AiA 

activities 



www.artinallofus.org 15  info@artinallofus.org

 B. 2010 Program and marketing Milestones 

1. Events:

In 2010, a total of 25 AiA events were organized in 7 countries. Those events helped us create awareness around Art 
in All of Us’ actions as well as to raise funds through photography and merchandising sales.

a. Photo and children art exhibitions:

	 • �22th December - 8th May - The World Art Tour - Antwerp Central Station, 

	 • �2nd December - 30 March - E-motion - FCC Cambodia, Phnom Penh, Cambodia

	 • �17 December - AiA Conference, Rotary Club Antwerp, Sailing Club, Belgium

	 • �8th December - Children Share the Light - Palais de President of EU, Berlaymont, Brussels, Belgium

	 • �9th December - XMas Auction at RICS, Brussels, Belgium

	 • �27-28 November - St Nicolas presents the 8 Millennium Goals for Development - Tour et Taxis - Brussels, 
Belgium

	 • �19-20 November - ECIS International Conference - Education through Global Citizenship - Nice, France

	 • �20th October - 5th December - The World Art Tour - Tour et Taxi Brussels, Belgium - See invitation here and press 
release here

	 • �October-November 2010 - ETNIA (Espacio Latinamericano) Event featuring all 25 Latin-American countries 
through AiA children, Espace Wallonie-Bruxelles, Brussels, Belgium

	 • �3 October - Levis Company Event - Brussels

	 • �20 September - TedxParis - Paris, France

	 • �1-31th of August - Scosha Friendship Month - New York, Los Angeles, London, Sydney

	 • �14th July - AiA Conference, Rotary Club Brussels, Crown Plaza, Belgium

	 • �18th June - Aequivox, the Rock Choir Experience - Ottignies, Belgium

	 • �17th June - Boomerang Yoga presents Mandala in action - Yoga Benefit Challenge - supporting AiA - William 
Bennett Gallery - New York City, USA

	 • �8th May - Bal de France - Concert Noble, Brussels, Belgium

	 • �24 March - May - Photo Exhibition at the International School of Luxembourg, Luxembourg

	 • �18 March - AiA in St John’s School - Fundraising Event - 9am-3pm - Brussels, Belgium

	 • �11th March-30 April - the 8 Millennium Development Goals (INVITATION HERE opening 11th of March at 7pm) - 
Kokob, Brussels, Belgium

	 • �11-12 March - Anne’s, Brussels, Belgium

	 • �11 March - Bjorn and Veronique’s, Brussels, Belgium

	 • �4-8 March - Foire du Livre de Bruxelles - Tours et Taxis- Stand Cook and Book - Seance dedicace le 7 mars a 
14-16h. Brussels, Belgium

	 • �February 2010 - Photo Festival Holland Circuit - Delft, The Netherlands
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	 • �November 2009 - February 2010 - 20 years anniversary of the Children Rights Convention, United Nations, New 
York, USA. 

	 • �6th of December 2009- 31 January 2010- the 8 Millennium Development Goals  - The London International 
Gallery of Children’s Art, London, UK

b. Event of the Year

In close partnership with the Belgian Cooperation and Development office, AiA organized its event of the year at 
Tour and Taxi. The event focused on the 8 UN Millennium Goals for Development (MDG) and was presented by the 
fantastic World of St Nicolas. The goal was to promote the MDGs and create awareness of their global significance. 
The show was part of a program set up by the Belgian Presidency of the EU and presented in the framework of the 
Journées Européennes du Développement (European Days for Development).

The method of communication that we used to transmit the 8 MDGs was a children’s musical performance with 
content that articulated the dreams and hopes of children, around the 8 MDGs.

The show was produced and directed by famous Belgian artistic composer and directorDidier Bouillon (Asian Ga-
mes Qatar, Disneyland Paris, SBM Monaco, private shows in Moscow, etc.), with choreographies of Joëlle Morane 
(Disneyland Paris, Make a Wish, CAP48, Drucker, etc.) and Le Ballet Jeunesse (Marie-Rose, Emilie Jolie, Jésus-Christ 
Superstar, etc.). 

Bal de France, Belgium

Exhibition at EU Berlaymont builing, Palais des Presidents, Belgium

Gala Diner with the UNICEF at  
Kokob restaurant.
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The show attracted more than 2,500 adults and children. On the second day of the show, tennis star Justin Henin also 
honored us with a visit.

2-Program Milestones:

AiA launches its new World Art Tour in Belgium

The event, which will be installed for 9 months, is a participatory exhibition for schools and families, where visitors 
interact directly with the children of the World. Visitors learn, share and play, thanks to the interactive activities set 
up by AiA’s team (see also A.1.c)

AiA launches its new pedagogical kit for schools

After many months of work, AiA is proud to release its new pedagogical kit for schools, free of charge. Children can 
learn and have fun at the same time. Art activities, games, photography, culture sharing are on the program. (See 
also A.1.b) 

AiA reaches out to 6,000 Haitian Children

After 9 months of preparation working with schools in 11 countries, AiA went to Haiti to initiate creative dialogue 
between children of the world and Haitian children (see also A.4). AiA also used this opportunity to resume the AiA 
Awareness Curriculum Program (see A.1.b)

Advertisement of the Event Visit of Justin Henin

Extracts of the Show
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3-Marketing Material

The exposure that we received during the World Art Tour (see A.1.c) stimulated new marketing material. With the 
support of our volunteers and our partners Altavia and Publi-Market, we have produced a lot of new promotional 
material. In the last quarter of 2010, they provided all the graphic design work for the marketing material:

• New website: www.artinallofus.be 

• Logo for WAT exhibition

• Promotional Flyers 

• Promotional posters

• Events invitations

• WAT Calendars

• Corporate Season’s greetings postcards

• AiA pencils

• Catalogue
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The World Art Tour (see A.1.c) and St. Nicolas Show (see B.1.b) also boosted our media exposure around Belgium with 
advertisements in Trams, Buses and in the subways:

With the incredible help of Art academies in Antwerp, AiA introduced the World Art Tour in Antwerp Central Station 
in a very creative manner: http://www.youtube.com/watch?v=CeSl0oOZrO4
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Press Coverage

39 articles/interviews were written in 8 countries in 2010.  

Publication Date Country
Plus Magazine December-10 Belgium

Les Auberges de Jeunesse December-10 Belgium

Passe Partout December-10 Belgium

La Libre Belgique December-10 Belgium

Flanders Today December-10 Belgium

RTBF.be December-10 Belgium

Lerarenkaart December-10 Belgium

RTBF.be November-10 Belgium

Guido November-10 Belgium

FM Brussel November-10 Belgium

RTBF.be November-10 Belgium

La Capitale November-10 Belgium

L'Evantail October-10 Belgium

Tribune de Bruxelles October-10 Belgium

Brussels Life October-10 Belgium

Bel RTL October-10 Belgium

Radio Judaica October-10 Belgium

Eleven Lovely Things October-10 Belgium

Lerarenkaart October-10 Belgium
Office Promotion Tourisme  

Wallonie et Bruxelles
October-10 Belgium

Prof September-10 Belgium

Club Magazine August-10 Belgium

Prof June-10 Belgium

Unicef: Enfants du Monde April-10 Belgium

Prof March-10 Belgium

Objectivo Bruselas (Spanish) March-10 Belgium

RTBF: le Journal de 13h February-10 Belgium

Families North (page 1, 4, 20) February-10 UK

MediaCorp January-10 Singapore

Revista Ponto com January-10 Brazil

ZDF (short, long version) January-10 Germany

AFP (Arabic) January-10 North Africa

DN January-10 Portugal

Embassy News January-10 Iceland

Cine Tele Revue January-10 Belgium 

Estadao January-10 Brazil

Ultimo Secundo January-10 Brazil

Terra.com January-10 Brazil

MSN News + photos January-10 Brazil

For more information on the above articles, please visit http://www.artinallofus.org/news/press-interviews.html 
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 C. Partners, Sponsors and volunteers 

1. Corporate Sponsors

1.1 Latham & Watkins

Latham & Watkins, a global law firm with approximately 2,000 attorneys in 27 offices around the world, is proud to 
support Art in All of Us by providing free legal advice to the organization through the firm’s pro bono practice. 

1.2 Netway

Netway became a European leader in website ergonomics, architecting information and interfaces for direct 
business return. Since the end of 2006, Netway has done pro bono work to enhance the ergonomics of our AiA 
website. 

1.3 Windiam

With their headquarters in Antwerp, Belgium and offices in 7 countries The WINDIAM Group of companies has esta-
blished itself as a leading player in the Diamond and Jewelry Industry.
WINDIAM’s slogan is Growth Driven by Great Relationships It’s no surprise that the directors and network of WINDIAM 
stakeholders take great pride in supporting AiA in its special work promoting tolerance and cross-cultural develop-
ment that will benefit all of us in the short and long term. 

1.4 JaincoTech

JaincoTech is the leading provider of photographic services including photo enhancement, colorization and mani-
pulation for the consumer market. Art in All of Us partnered with Jaincotech to promote AiA pictures more efficiently 
on a global scale with the help of JaincoTech keywording services.

1.5 Altavia

Altavia is an international communication group serving 300 clients in Europe and Asia. Their largest clients include 
Carrefour, Shell, P&T, Fortis, the Watson Group, and so forth. Altavia recommends best practices, selects the most 
efficient support and coordinates the full process from creation to production both in Marketing, Publishing and 
Digital Services. Sharing AiA’s values, Altavia decided to support Art in All of Us World Art Tour in 2010 by providing 
their expertise for AiA’s marketing material. 

1.6 Acadian Asset Management

Acadian Asset Management USA made a donation by polling their employees on which organizations the corpora-
tion should contribute to each year. Art in All of Us has been the lucky recipient of the most votes by AAM employees 
since 2007.

1.7  ISABEL

ISABEL offers eBanking and electronic invoicing solutions to 25 banks and 110,000 businesses. Millions of Internet 
Banking users can access their invoices and salary slips in Zoomit. ISABEL supported AiA in the 2009 End of Year Event 
by buying World Art Books.
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1.8 Publi-Market

Publi Market is a leading creative and communication agency in Belgium. Since 2009, they have been supporting 
AiA with our communication strategy. They also helped us produce a new brand identity by creating a new logo and 
helping us update our marketing material. Their support was essential in the making of the World Art Tour.

1.9 Promethean Planet 

Promethean Planet is the world’s largest interactive whiteboard community with over 950,000 members worldwide. 
It is free to join easy to use and offers members more than 24,000 free teacher submitted lesson resources. The Planet 
community enables educators worldwide to connect, share, inspire and get advice from other teachers. Planet is 
proud to be working with Art in All of us to ensure their members have an even better range of educational content 
to support their lessons.

1.10 Salesforce.com 

Salesforce.com is the enterprise cloud computing company. The company’s portfolio of Salesforce CRM applica-
tions has revolutionized the ways in which companies collaborate and communicate with their customers across 
sales, marketing and service. The company’s Force.com platform helps customers, partners and developers to quic-
kly build powerful business applications to run every part of the enterprise in the cloud. Through the Salesforce.com 
Foundation, Art in All of Us has been supported by a donation of sales force CRM Enterprise Edition licenses. This 
donation will assist AiA in managing its programs, enabling AiA to more efficiently manage  its Art Pen Pal Program 
and its Volunteer Programs. 

2. WAT Partners

In addition to AiA corporate partners (see C.1), AiA has also partnered with the following organization for the World 
Art Tour program (see A.1.c):

	 • Belgian Development Cooperation (http://diplomatie.belgium.be)

	 • Levis (www.levis.info)

	 • Touring (www.touring.be)

	 • Tour&Taxis (www.tourtaxis.be)

	 • B	 • Parking (www.b-parking.be)

	 • EU-trio (www.eutrio.be)

	 • Itineraires (www.itineraires.be)

	 • Thalysa (www.thalys.com)

	 • Loterie Nationale (www.nationale-loterij.be)

	 • SNCB (www.hetstation.be)

	 • Evens Foundation (www.evensfoundation.be)

	 • B Mobility (www.sncb.be)

	 • Zoomit (www.zoomit.eu)

	 • Activity Group (www.activitygroup.be)

	 • Kokob (www.kokob.be)
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3. Government Subsidies

For the organization of the World Art Tour (see A.1.c) and the Journee Europeene de Developpement (see B.1.b), AiA 
received government subsidies from the Belgium Cooperation Development. The total amount of 258,500 Euros will 
be disbursed through 2010-2011 to AiA for the exclusive organization of both events. Obviously, these projects would 
not have been possible without this huge contribution from the Belgian Government.

4. Partners   

4.1 UNICEF

UNICEF has been a leading partner since 2005 and continues to provide AiA with essential logistical support at local 
and regional levels. UNICEF field offices help us introduce AiA and its art workshops in schools around the globe. In 
2007, AiA also became an official UNICEF Civil Society Partner. 

(http://www.unicef.org/about/partnerships/index_links.html). 

In 2010, Art in All of Us participated in several fundraising events together with UNICEF in Belgium. We worked also 
together in AiA programs in Haiti and in Guatemala which were highlights of 2010 (see also A.1 and B.1.a).

4.2 SOS Children’s Villages 

SOS Children’s Villages works with neglected and abandoned children and orphans, as well as disadvantaged fa-
milies. Since 2006, AiA has been visiting SOS Villages to organize the AiA workshops in their communities and schools. 
In 2010, we worked together in Banda Aceh, Indonesia, bringing the AiA Awareness program to 220 children of the 
Village

4.3 Fundación America

Fundación America is a not-for-profit organization created in 1993 in Santiago, Chile. In their motivation to integrate 
Latin America and all their social segments, The Foundation has created several programs related to the visual 
arts and society. The Foundation supports Art in All of Us’s World Book program, including all artistic and editorial 
aspects.

4.4 Boomerang Yoga Events 

Boomerang Yoga Events is a New York State not-for-profit organization that produces boutique-styled yoga-inspired 
events as alternative fund-raising for other non-profit organizations. AiA was chosen as their preferred charity in 2010 
and they organized a very successful Yogathon for the Curriculum program.
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4.5 Local Partners

Local organizations and NGOs are as important as multinational partners. Their expertise and knowledge of local 
cultures and their close work with local schools also helped AiA organize workshops in several countries, reaching 
even more children. The following local partners participated in AiA programs:

Local Partner Country

Peace Corps Volunteers Armenia

NFS Armenia

Stedelijke Onderwijs Belgium

Regard de la Jeunesse Benin

Junta Vecinos El Alto Bolivia

iEarn Botswana

Saude Sem Limite Brazil 

Mundo Livre Brazil

Association Espoir pour demain Burkina Faso

Associasao Criancias Desfavorecidas Cabo Verde

Azur Development Congo

Handicap International China

Club des amis de la culture Cote d’Ivoire

Peace Corps Volunteers Dominica

Pkaupunkiseudun Omaishoitajat ja Lheiset Finland

Bajito Onda Africa Gambia

BD Boom Gabon

Color Value Germany

Fondation Culture Creation Haiti

Diakonia Iraq

Children development Center Laos

Child Art Liberia Liberia

AGSP Pact Madagascar

Step by Step Moldova

One People One Planet New Zealand

Koryo Group North Korea

Fe y Alegria Paraguay

Fundacion Coprodeli Peru

Lebo Children Center South Africa

KidzArt South Korea

Peace Corps Volunteers St Kitts

Peace Corps Volunteers St Lucia

Volontariat Secours et Vie Togo

Maison des enfants du Monde Uganda

Centro de Educacion Popular de Santa Rosa Venezuela
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5. Volunteers

Only the hard work and passion of hundreds of vo-
lunteers makes the success and growth of Art in All of 
Us possible. Their creativity and dedication is integral 
to the successful launch and implementation of AiA 
programs, as Art in All of Us works only with volunteers 
and has no paid staff.

Since 2005 more than 400 people have volunteered 
with AiA. Territory coordinators, translators, marke-
ting coordinators, fundraisers, and communication 
specialists all helped us make 2010 a successful year 
for Art in All of Us. 

 D. Financial report  

1. Income statement

Art in All of Us ends 2010 with a consolidated positive result of 37,111 Euros. This highly positive result has to be consi-
dered carefully as it does include a provision of 75,000 Euros. This amount is the estimated amount of invoices to be 
received in 2011 and that are related to the WAT project in 2010-2011. Additionally, this result includes also a to be 
received 26,398 Euros VAT return for 2010.
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As in previous years, most program development and implementation costs as well as fundraising costs are suppor-
ted by AiA’s Belgium based network.  Thus, the fundraising efforts were mostly collected in Europe.

As of 31.12.2010, AiA had equipment equivalent to 912 Euros, 58,408 Euros liquidities in bank, had a debt of 21,421 
Euros to its founding members, and made a provision of 75,000 Euros for payments to its providers. 

This debt to founding members represents the cumulated advance payments AiA founding members have been 
paying to finance AiA activities from 2006-2008. The debt doesn’t have any due date, and is reevaluated yearly at 
the Euribor rate. 

AiA USA ended 2010 with a positive outcome of 4,023 Euros. However, AiA USA has had a debt of 7,889 Euros since 
2008, representing AiA BEL loans that supported AiA USA project activities, other expenses supported by AiA BEL 
on behalf of AiA USA, and corporate donations made to AiA BEL on AiA USA’s bank account to facilitate donor’s 
payment. This loan has not been reimbursed by AiA USA in 2010 as expected, due to AiA USA’s financial situation.

2. 2010 & 2009 in review

a. Costs comparison 2010/2009/2008/2007/2006

We have a similar cost structure year after year, matched withhaving steady growth. The exception here is our 
Awareness Program with our WAT project.
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Our administrative cost are again less than10% like in the 2005-2008 period while our project cost represented 90% 
of total cost in 2010.

Fundraising costs in 2010 are similar to 2009 in absolute terms. In 2010, we dedicated most of our human and financial 
ressources to our WATand JED project, and didn’t organise another additional big fundraising event like in 2006-
2009.

b. Revenues comparison 2010/2009/2008/2007/2006

 

 

Our revenue structure dramatically, and exceptionally, changed this year due to our WAT project. Donations from 
government and coroporate sponsors reprensented 77% in 2010 compared to barely 9% in 2009.
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AiA sales also grew 24% to 89,995 Euros in 2010. Main growth came from merchandising products and photo sales 
(+284%). On the other side WAB Book sales declined 26% compared to 2009.

Individual donations stayed at a low level at 1,642 Euros for the whole year.



www.artinallofus.org 30  info@artinallofus.org

 Annexe 

List of schools that took part in AiA’s programmes in 2010.

COUNTRY SCHOOL NAME

Armenia NFS

Belgium ENDBE école primaire

Belgium  JES Stadsklassen

Belgium Notre Dame Jacobs

Belgium Institute of Social Work

Belgium Het Nervat

Belgium Haute Ecole Condorcet Mons

Belgium athénée Ayaille

Belgium instituut maria onbeulekt

Belgium eureka ecole devoirs

Belgium st Michel Jette

Belgium ecole clarte

Belgium AR Serge Creuse Molenbeek

Belgium ecole le bosquet chatelet

Belgium centre pédagogique des pagodes

Belgium ecole n°14

Belgium ecole européenne

Belgium Ecole libre du Mont à Leux

Belgium ecole n°3 schaerbeek

Belgium messidor

Belgium ecole n°8 schaerbeek

Belgium  La Cime

Belgium ecole F heliport

Belgium Haute Ecole Condorcet Mons

Belgium ecole n° 16

Belgium st jean et nicolas

Belgium école des Marronniers

Belgium jardins d'Elyse

Guatemala Escuela Oficial Rural Mixta Abraham Lincoln

Guatemala El Cielito

Guatemala Escuela Oficial Rural Hernan Raul Sanchez Lopez 

Guatemala Escuela Oficial Rural Mixta Caserio El Limonar

Guatemala Escuela Oficial Rural Mixta San Juan Chamelco

Guatemala Escuela Oficial Rural Mixta Caserío Pacalaj

Guatemala Escuela Oficial Rural Mixta Cerro Alto

Haiti Ecole Cote Plage 18, Carrefour

Haiti Ecole Canape Vert

Haiti Ecole Nationale du Guatemala 

Haiti Leogane Primary School
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Haiti Ecole Publique de Croix des Bouquets

Haiti Camp St Pierre

Haiti Camp PetionvilleClub 

Haiti Ecole Zoranje

Haiti Ecole Acacia

Indonesia SOS Children Village

Japan Osaka and Senri International school

Luxembourg International School of Luxembourg

Malaysia Sekolah Rendah Stella Maris, Ampang - Selangor

Mexico El Colegio Britanico EDRON A.C.

Mexico Peterson School, Mexico City

Republic of Korea Kidzart

Rwanda Kigali Manamfasha

Serbia Ivo Andric

Thailand Nantawan International School

Uganda Nakaseeta Christian Foundation

Uganda Green hill academy

United Arab Emirates Universal American School

United Kingdom Branston Community College

United States of America Chandler Creek

United States of America Cherokee Elementary


